PROFILE

DARC .. RESEARCH AND CONSULTING

DARC Is the research and consulting
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centre of Domus Academy, the inter-
L
national post-graduate design school
-

based in Milan.
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OVERVIEW

Since 1985 DARC has developed design researches and

rojects for

companies,

ublic and

rivate associations and international research

institutes. DARC explores new territories of design through activities of

basic research, and

rovides consultancy to the management of compa-

nies, to internal design

roups, and to Research & Development

roups

in the fo

L

L

owing areas: strategic and advanced design, soft architecture,

brand cu

L

ture and integrated communication,

roduct and service design,

fashion and textile, identity of materials and interactive media.
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INTERNAL COMPETENCES

The DARC internal staff is comprised of
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professionals with different design back-
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grounds including: architecture & interior
wit, R, BEBTM A, _
design, productdesign, interactiondesign,

_O|

visual & graphic design, service design,

trend research and human sciences.
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The internal multidisciplinary
team of DARC and its con-
stant exchange with the edu-
cational programs of DA Mas-
ter Courses, guarantee an
updated vision on phenomena
of the society and a focus on
challenging design issues.
The ability of DARC is to man-
age projects for companies
and institutions on different
strategic and design issues
thanks to its network of asso-
ciate design partners and stu-
dios, technology and business
consulting partners, profes-
sional experts and alumni.
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APPROACH |
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DARC’'s design approach is based upon
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an updated vision of the Italian design
I 505 1 B S S AT 0 (5 S A 6 1 2, TR

culture. This approach foresees design
I e 1) — B 07 M 3, B B

as an integrated activity capable of per-

celving the changing signals of society

and markets and transforming them
-]
iInto new products and services, as well
-]
as strategies for business innovation.
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DARC analyses new aesthetic and behavioural trends in the market
and in consumption. It also investigates new users’ needs and in-
novative interactions with objects and services. DARCH T4 47 i 7 A1
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DARC designs scenarios and innovates aesthetic and social visions.
This leads to enrich and often thoroughly change the functional and
aesthetic design languages. DARCH T it 5, FAE TFRE4 3 (08 2 Atk 4
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In DARC's relationship with companies, design becomes a complex
and ambitious activity. It contributes not only to the creation of new
products, but to strategically lead the creation of shape and mean-
ing for the industrial and service production. DARCYE 547 % )1 4wl 4545
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SELECTED CLIENTS |

3M / ALIAS / ARTEMIDE / AU / AUTOGRILL / BAYER /
BTICINO / CANON / CARTIER / COSMIT FEDERLEGNO
ARREDO / DAELIM / DAINESE / FIAT / FUJITSU /
GOLD MANTIS / FRATELLI GUZZINI / HONDA / HONG
KONG DESIGN CENTRE / HYUNDAI-KIA / IBIS HOTEL
/ IKEA / ITKIB ISTANBUL / ITSME / LA PERLA /
LOGITECH / MATERIAL CONNEXION / MERCK /
MINISTERO PER LE PARI OPPORTUNITA/ MITSUBISH]
ELECTRICS / NATUZZI / NCC / NISSAN / NIKE /
NOKIA / PHILIPS DESIGN / PIONEER / PIRELLI & C
REAL ESTATE / PITTI IMMAGINE / PREFETTURA
FUKUI - GIFU / PROCTER&GAMBLE / RCS / REGGIO
CHILDREN / REGIONE LOMBARDIA / SAGIT
UNILEVER / SAMSUNG / SHIODOMEITALIA / STEP
HALI / SUNSTAR / SWAROVSKI / TAG HEUER /
TELECOM ITALIA / THAT'S DESIGN! / TOD'S / TOYO
KAIJI / TOYOTA / UNIONE EUROPEA / VODAFONE /
ZORLU /

DA ::Domus Academy

Domus Academy | via Giacomo Watt 27 20143 Milano Italia
phone +39 02 42414001 fax +39 02 4222525 | www.domusacademy.it



